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Your online platform for professional development
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OUR MISSION

Transformer Academy is a knowledge
communication platform carefully
designed to enable unique professional
development fit to the users’ needs.
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5-FOLD GROWTH [N THREE YEARS

Transformer Academy is Growing Stronger Every Year!

10,000
8,000
Year Students
6,000
2022 1,600
4000 2023 2,600
2024 4,000
2,000 2025 9,400

2022 2023 2024 2025

Since 2022, our student community has expanded
from 1,700 users per year to 9,400 in 2025.

*Based on the first seven months of 2025
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CERTIFICATE PROGRAMMES

TYPE OF ACCES

Course Lessons Corp S CorpM Corp L
Design of distribution transformers 22
Design of power transformers 15
Dissolved gas analysis (DGA) 13
Introduction to transformers 7
Introduction to transformers (Spanish) 7
Transformer condition assessment 14
On-load tap changers 8
Online moisture 3
More
Partial discharge measurement for PT 7 Upto30 | Upto100 than
Strategic sourcing for power transformers 6 students | students 100
Transformer oil 20 SR ETS
Transformer specification 10
Transformer testing 20
NEW: Solid state transformers 17
NEW: Insulating liquids testing 10
NEW: Transformer specification course (Spanish) 10
NEW: Finite Element Method Applied for Transformer Design 12
NEW: Transformer condition assessment | 7

CONTACT US TO FIND OUT MORE!
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Contract management

1.

2.

Design of distribution transformers

BEgOo@IaU AN

13.
14.
15.
6.
17.
18.

19.

20.

21.

22.

23.

Contract Law Essentials

and the Contract Lifecycle

Understanding NEC & FIDIC Contracts:
Legal Jurisdictions, Stakeholder Roles,

and Remedies in the Transformer Industry
Managing Risk and Resolving Disputes

in Transformer Contracts

The link between Contract law and Contract
management and the importance of CM
Elements and tasks of contract management
Contract element flow chart, best practices,
contract evaluation and success

Introduction: Mutual inductance phenomenon
Line Frequency Oil Transformer

Design Approaches

Tehnical specifications

Construction elements

Electromagnetic design (part 1)
Electromagnetic design (part Il) - 500
Thermal analysis for power transformers
Transformers at no-load and on load
Short circuit design

Transient and risk analysis

Practical transformer design calculation
(elective)

Advanced materials for transformers (elective)
Amorphous Transformers

Cast resin & dry type transformers
Leakage inductance considerations

and proximity losses

Advanced methodologies in custom
design with special requirements

Effects of DC components

in Magnetization currents
—Transformers in smart grids

and renewables applications

Standard classes, norms, certifications for
distribution and high power transformers
Death valley in transformer projects:
when requirements are too demanding
Optimum design with differential evolutions
and genetic algorithms 500

The future of transformers

and transformer design 500

NN NN

8.
©

10.

1.

12.
13.
14.
15.

Design of power transformers

Design process

Components and calculations
Fundamentals of dielectric design
Fundamentals of thermal design
Core and no load losses
Windings (1)

Load losses and measures

to reduce additional losses

Short circuit withstand (1)
Insulation design

Temperature rise (1)

Noise

Regulation concepts (1)

Ability to withstand short circuit
Efficiency, voltage drop & PEI
Insulation in a nutshell

Dissolved Gas Analysis

1.

2.

10.

1.

12.

13.

14.

The most efficient transformers
maintenance method

Sampling oil for DGA, consideration

on frequencies and sampling safety aspects
Sampling oil for DGA, consideration on

frequencies and sampling safety aspects- part Il

Critical description of leading modern
techniques for separation and measurements
in offline DGA measurements

Theories & practice of modern DCA diagnosis,
standards, guides, schemes and HI models
Save time and money by improving DCA and
oil tests bids requirements for oil offline tests
A critical analysis of modern techniques

for offline and online DGA measurements
Selecting and using the proper DGA online
device for your transformer

Recipes for preparing in-house gas

in oil standards

When should one recormmend taking a
transformer out of service

A brief “history of the future” —an advanced
approach to DGA diagnosis based on Al
Special lesson — Dr. Michel Duval.

Survey of important contributions reviewed
by Dr. Michel Duval.

Special DGA diagnoses

The future of DGA and alternative options.
Health index of DGA

Introduction to Transformers

PN ANN

©

10.

History of transformers and introduction

to the content of the course

The basics of transformers

The magnetic circuit part |

The magnetic circuit part Il

Equivalent circuit of a transformer

Operating characteristics of transformers part |
Operating characteristics of transformers part Il
Windings and insulation system

in the transformers part |

Windings and insulation system

in the transformers part Il

Temperature and load-ability of transformers

Transformer condition assessment

1.
24

NI

©oN !

10.

12.
13.

Introduction

Vibration and sound analysis

of oil filled power transformers
Understanding Partial Discharge (PD)
Infrared Thermography for Transformers/
Substation Components

Dissolved Gas Analysis and Oil Quality
Functional Testing & Visual Inspections
Report Generation and Cost Benefit Analysis
Vibration and sound analysis- Master's level
Partial Discharge Detection & Analysis
Dissolved Gas Analysis and Oil Quality
Infrared Thermography (IRT) applied

to UHV power transformers and various
substation components

Visual Examination & Functional Testing
Report generation and cost benefit analysis
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On-load tap changers

On-load tap-changer basics

Resistor type OLTC

Reactor type OLTC

Testing on load tap changers

Testing resistor type on load tap

changers

6. Testing reactor type on load tap
changers

7. Analysis of OLTC test results

Special cases of OLTC testing

I N

Online moisture in transformers
momtormg and management

Fundamentals of water in

transformers

2.  Moisture monitoring and
Diagnostics

3. Transformer dehydration process
monitoring

Partial discharge measurement
for power transformers

Basics of partial discharges |

2. Basics of partial discharges Il

3. Ultra High Frequency (UHF) PD
Measurement Method

4.  Onsite measurement of PD

5. Advanced interpretation of PD
measurement

6. Placement of UHF-sensors in
power transformers

7. Calibration of electrical
and electromagnetic PD
Measurements

Strategic sourcing for power
transformers

Introduction

2. Power transformer sourcing
strategy development

3. Power transformers contracting

4. Supplier management and
development

1.

2.

3

4.
5

6.

7.

8.
9.
10.
1.
12.
13.
14.
15.

6.

17.

18.

19.

20.

A brief overview of transformers
based on insulation systems
Important properties of
transformer oil critical for its
application in transformers
International Oil Standards — Basic
Concepts and Key differences
Mineral Oils in Service

Condition monitoring of oils in
transformer service
Reconditioning and reclaiming of
mineral oils

Gassing tendency, stray gassing
and DGA

Additives in oil

Alternative fluids

Moisture dynamics

Moisture dynamics part Il
Oxidation of oil

Copper corrosion

Furanic compounds

Emergence of methanol as

a chemical marker for paper
degradation

Dissolved gas analysis of mineral
oils

Alternative fluids — Basic features
influenced by chemical structures
A detailed comparison of Ester
fluids and mineral oils
Maintanance Standards for Ester
Fluids ( Synthetic & Natural Esters)
Nanofluids

1.

10.

Transformer specifications

Define Specifications and
Understand Table of Contents
Breakdown

Prepare and Issue Technical
Specifications for Power
Transformers

Transformer Special Technical
Requirements based on the
application

Quality management, inspections
and testing

Power transformer specification
requirements based on the
applications and standards
Technical requirements for power
transformers

Power transformer technical
specifications — fundamental rules
Classification of technical
requirements — ‘essential versus
optional’

Specification of processes
(services) for power transformers
specifications

Tender assessment and
specifications

Transformer testing

1.
2.

3.

12.

13.

14,

15.

16.

17.

18.

19.

20.

Introduction

Measurement of voltage ratio and
check of phase displacement
Winding resistance measurement
Short-circuit impedance and load
loss measurement

No-load loss and current
measurement

Dielectric tests on power
transformers

Lightning impulse test (part 1)
Lightning impulse test (part I1)
Switching Impulse Test

Applied voltage test

Line terminal AC withstand
voltage test (LTAC)

Induced voltage test and PD
measurement

Temperature rise test

Sound level measurement
Measurement of zero-sequence
impedance

Insulation resistance
measurement

Capacitance and dielectric
dissipation factor measurement
Testing of tap-changers and built-
in current transformers

Testing of auxiliaries

Mechanical tests of power
transformers
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DIPLOMA PROGRAMMES

DIPLOMA PROGRAMMES

Combining multiple certificate programmes into a package, these diploma
programmes represent the most advanced form of education at the
Transformer Academy.

THE FOLLOWING PROGRAMMES
ARE AVAILABLE:

@ Transformer essentials

@ Transformer engineering

® Management in transformers

@ Transformer asset management
@ Transformer reliability
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Strengthen Your Brand through

TRAN=FORMER

ACADEMY

Collaboration

Enhance your organisation’'s marketing strategy
through two powerful models of advertisement!
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VISIBILITY

At Transformer Academy, visibility is not just about exposure — it's also about
creating meaningful connections with a worldwide audience of transformer
professionals.

Lead the Conversation

Position your company at the centre of attention
by hosting a dedicated live session.

TRANSEQRMER SPONSORSHIP

Endorsing Education

Align your brand with knowledge and expertise
by sponsoring an educational programme.
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TRANSEORIER WEBINAR

Increase your visibility among the TA's worldwide audience!

D MippL ey opPTIc])

Transformers Academy 2025 Partners

Companies have a one-of-a-kind opportunity to teach the specifics of their
particular product or service, which is highly favourable for their own
business improvement.
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TRANSEORIER WEBINAR

TYPE TRANSFORMER WEBINAR

PACKAGE TA WEBINAR TA-TM WEBINAR

Company logo and URL inclusion in all promotional materials v v

Registration page at Transformer Academy

Web event

Featured news

Web banner*

eBulletin newsletter inclusion

Career charger - Featured article

Featured solo email

Presentation/video up to 45 min

Q&A 15 min.

Social media post

Report

NEANANAYAYAY AN AN AN AN AR

TA open access

\

Leads

NANENENENENENENENENANENENEN

TM Advertorial: Promotional article in TM (4 pages) Not included

* depending on available banner position

Transformer Magazine reserves the right to modify the items included in the package.
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TRANSEORIER WEBINAR

2026 Calendar
28" January 18" February 11t March 22 April
18" March 29 April
13th May 17t June 15t July Not available
27t May 24" June
239 September 215t October 11" November 9th December
20t September 28t October 25t November

*The proposed dates can be adjusted!
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TRAN—FORMER

ACADEMY

Prof Stefan Tenbohlen

Partial discharge
measurement for power
transformers

CS Narasimhan
Transformer oil

Orlando Giraldo

Introduction
to transformers

Edis Osmanbasic
On-load tap changers

Mario Salano

Design of distribution
transformerst

Juan Albiger
Transformer specification

Dr Raka Levi
On-load tap changers

Robin Francis

Fundamentals
of marketing

SPONSORSHIP

Balazs Sztari
Transformer testing

Marius Grisaru

Dissolved gas analysis
(DGA)

Niel Malan

Strategic sourcing
for power transformers

Dr Oleg Roizman

Online moisture
in transformer monitoring
and management

Delta-X

Transformer Academy 2025 Partners

Become patrons of academic virtues and improve your corporate visibility.

Marcos Ferreira
Transformer specification

Jon Gisecke

Transformer condition
assessment

Michelle Peterson

Fundamentals
of marketing

Aleksandar Lojpur

Design of power
transformers
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TRANSEORMER SDONSORSHIP

Become a patron of academic virtues and enhance your corporate visibility.

TA Stay .
PACKAGE PRICE Remembered TA Inspire TA Appear
Number of lessons 12 6 3
Recommended campaign duration 12 months 6 months 3 months
DELIVERABLES per 1 month USE CASE
@ Leads For one of our clients, in a TA sp

@ Company logo and URL inclusion in all promotional materials campaign we achieved the following:

(e.g.. registration page at Transformer Academy, featured
news, web event, eBulletin newsletter inclusion, career 4001000+

charger - featured article, social media post)
@ Web banner*

@ On demand visibil.ity:'lrj all packages, the logo next to the 2,300 Registrations
sponsored lesson is visible for 12 months

Total impressions

Clicks, redirecting traffic
ll’zoo.l. directly to company’s web

@ Live broadcast visibility: 2-3 min Sponsor’s presentation/video 'lsoll'l' Q&A Entries
Report
@ Reporting: 1 month campaign results, attendance analytics Disclaimer: Past figures don't guarantee future success

* depending on available banner position

Transformer Magazine reserves the right to modify the items included in the package.
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ENGAGEMENT
& BRAND AWARENESS

How your company is positioned and your brand weaved
through website, newsletter and social media campaigns.

Seamlessly integrated into

the Transformer Academy platform,
our custom-built 3-week campaign is
tailored for premium partners

and global audiences, delivering
higher engagement and stronger
brand awareness.
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TRANSEORMER \\/EBINAR/SPONSORSHIP

Timeline

3-WEEK CAMPAIGN

WEBSITE NEWS- SOCIAL LIVE
Registration page LETTERS MEDIA BROADCAST
Web event Featured LinkedIn 45-minute
Web banner solo email* post presentation
Featured news Featured article LinkedIn 15-minute Q&A

in Career Charger newsletter

eBulletin

newsletter

inclusion

* Available for the Transformer Academy WEBINARS

Transformer Magazine reserves the right to modify the items included in the package.

REPORT

Report shows
the 3-week
campaign results

16 | TRANSFORMER

ACADEMY



MATERIAL SPECIFICATIONS

CHANNEL ADVERTISMENT SPECIFICATIONS IMAGE (PX) COLT)Z‘(\)NY
_ _ Webinar name, description * 1030x640
Registration page -
Presenter’s biography * 300x300*
Featured news <1000 characters 1030x640
WEBSITE Leaderboard central 600x90
Web banner
displayed for 1 week; depending | Half-page 300x600
on available banner position Large rectangle 200x250
featured
Event <1000 characters 340x210
LinkedIn post <1000 characters 1920x1080
SOCIAL MEDIA :
LinkedIn newsletter <1000 characters
Featured solo email <2000 characters 1920x1080
NEWSLETTER Career Charger Featured article | <2000 characters 1920x1080
eBulletin newsletter inclusion < 300 characters Company logo
R e || =0 inkite presentation Q&A, Polls, Videos
hosted via Zoom platform
Report Includes leads, attendance report and campaign results

* Required for webinar
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COLLABORATION EXTENSION

Advancing the transformer and power engineering industry goes hand in
hand with advancing diversity.

That is why we created WIPE (Women in Power Engineering) — a dedicated
platform celebrating women’s achievements, challenges, and career
journeys in this highly technical field.

Through interviews, success stories, and thought-leadership pieces,
WIPE shines a light on the often underrepresented voices of women in
engineering, offering inspiration for young professionals and recognition for
established leaders.
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WIEE SUPPORT WIPE

Enhance your brand visibility by supporting WIPE, our dedicated initiative
highlighting women's contributions to the transformer and power
engineering sector. Partnering with WIPE demonstrates your commitment
to diversity, inclusion, and future talent development, while positioning your
organisation as a forward-looking leader in the industry.

For our partners, engaging with WIPE offers a unique opportunity to:
@ Strengthen corporate reputation as a supporter of diversity and inclusion.
@ Reach a global audience with values-driven visibility.

@ Align your brand with innovation, progress,
and the empowerment of future generations.

By supporting WIPE, your organisation not only increases its exposure
within a specialised global community, but also helps build a more inclusive
and forward-looking transformer industry.

i SIEMENS » ]
g?F?I!IF\IME Carglﬂ CcCOM=M CNRIrcY NWVAé (J) seB-sMIT
Transformer cademy WiPE Supporters
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CONTACT US

info@merit-media.com
www.transformers-academy.com

TRAN=FORMER

Your online platform for professional development in the transformer industry.

MEDIA KIT 2026.



